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Mission of Consumer Club

Toinject knowledge and skills relating to consumer rights among
youth.

To impart knowledge on Product standards, Preduct guality and
about markets.

To learn about laws enacted for protection |/ welfare of
consumers and enforcement authorities concerned.

To develop a sense of awarenass amang youth on methods of
exploitation of consumers by business concerns and measures
to protact them.

To learn about sustainable consumption norms and implement
them in real life.

To assist the youth in making informed purchase decision as
individual.
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Preface

In a demncracy, legislation iz more often inmitiated by pressure
groups, formulated by the administrative, enacted by the executive and
safeguarded by the judiciary. 'Welfare of the citizens’ is usually the strong
motivational foree driving all the Voluntary Consumer Organizations and
pressute groups in thair ebjectives and functions. hlass awareness programimmes,
intended tu bring about a social changs in the future, can definitely achieve the

desired results by focusing the programmes on the student community.

The scheme on Consumer Clubs will work on the maotivalional 2eal
of the pressure groups and on the scope of creating awareness ameond the

students and through them the general puklic.

The Hand Boak for Consurmnest Cluba has been prepared to act as a
working quide {for Conswner Clubs, Chapter XIV onthe Activities lor Consuner
clubis deals with only the basic madules of approach and the subjects to be
taken up for bringing about general awareness on the subject related issues to
the students. Each sub headings can be explained with illustrations, case
studies and incidences in the society to create productive awaleness anong

the members of Consumer Clubs.



The ‘WMcdel Consurner Club Annual Calendar of Activities' provided
in. Annexe:I1l should be taken only as a model, as suggested, and Consumer

Clubs can add more activities and days of activities to the model calendar to

guit the needs of the Clubs,

Consumer Club Board and Logo have to be adopted and replicated

in accordance with the prescribed design and colours only.

The motto of Consumer Club-'AWARE! ALERT! ACT! should he
popularized by innovative means to 1eiterate the importance of avwareness,

alertness end action in consumerism.

Government of Tamil Nadu is very keen tc ensure that Consumer

Clubs are vehicles to the creation of enlightened consumer citizens of future

India.

Commissioner
Department ot Civil Supplies
and Consumer Protection
Government of Tamil Nadu



Hand Book for Consumer Clubs

1 Infroduction:

Al of us are consuiners from our hirth to the very ood of our lives. We
consume food, medicines, clothes, houssheld equipments ote., besides various
services like telepheomne, civic services, etc. The constitution of India, the
Consumer Protection Act 1986 and various other laws have conferred number
ofrights onus: citizens of India. Are we aware of ouir rights as consumers? Are
we aware of the laws and recralations that safequard consurmners? Are we wigilant
and cautious when we buy a product in a shop? Do we demand that our rigghte
he anforced when a deficient product or a poor guality sarvics is thrust oo us

after having paid our hard esxrned money? Are we consgcious of our duties as a

CONSUMmEeT?

Answer to these questions show that most of us, sadly, lack infarmation
andinitiative Letuschange Let us tealize that each time we are inattentive to
detalls when we buy products we are endangering or inconveniencing our family
members, Each time we ignore a bad produect or paor service, we are
endangering or putting to'loss thousands of customers who may purchase the
product after us, profiting an unethical manufacturer. Let us be rosponaible snd

duty-conecions. Let us learn haw?

Department of Consumer Affairs of Ministry of Consumer Affairs, Fand
and Public Distribution in Government of India and Departnient of Civil Supplies
and Consumer Protection in Gavernment of Tamil Nadu are the nodal

Departments for dealing with varions matters rslated Lo protection and welfare
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afthes Consumers in the state. Topromote a strong and broad based Consumer
Protection movement in the country begides programmes and schemes alteady
under implementation, Government have dscided to create a non-fonmal NIQ-
stadents by invelving them in various conswner welfare and consumer protection
activities by gefting up Consumer Clubs in schools and Colleges, 50, deaar
teachers and student-members of Consumer Clubs; Let ‘s make the Consumet

Chib movemsnt A Suc0ass.

II. Ohj T1SLEITL =

Our vision of markets in India, where consumers are carsful and vigilant
while manufacturers are responsible and ethical, guides us. The objectives of
our mission would he:

a} Educate gtudents about the rights and regponsibilities of the consurnars
as provided in the Consumer Protection Act, 1986 and other Indian laws.

b) To enable children to work together as a team, with the local community
and develop intc good citizens.

c) Mobkilize youngsters by instilling in them right-consciousness, the
confidence ta question vielations of consumer rights and ta fight for justice.

d) Impart knowledge about real life situation and to enable them 1o develop

skills to handle consumer issuss, Strengthen consumer movement in Tamil -
Madu and India.

rmat of .

Consuner Clubs can be formed in any middle/high/higher gecondary school

affiliated to 8 Government recognized Board and in any college ragigtered with/



recognized by an university. Consumer Clubs may be formed in any aided or

unaided institution, professional or arts or community colleges, The idea is to

rearh out 1o as many studaents a5 posgible,

Self Help Croup Federations may also function as a consumer club and can

play a major role in educadng the local community. Formation of consumer

clubs require careful planning through a series of steps broadly outlined below:

a)

d)

Visit tothe Schocl / College / SHG Federation to explain the brocad objectives
of forming & chib.

Identify a willing and capable teacher as a Coordinator and a couple of
students as Student Coordinators and convince them to give leadership
support. In case of 3 Self Help Group, Self Help GIDU}:II Fadaration can
nominate twoe good leaders to serve as Consumer Coordinators.

Get the Coardinatorz to enroll atleast 50 actlve and willing students [
RHG members to participate in 1egular activities,

Organize the first meeting of the club. A proper training on consumot
rghte, viclations io real life, consumer movemants, laws and how a club
sheuld function, must be imparted. This coutld last far aday Proper charts,
VCDs and other training materials hawve to be maobilised and othier training
may be held in the school / college itself and for Self Help Groups in the
village tself. Froper and animated training is the most critical input 0
enable good awareness and sustained functianing.

A minutes book and a bank account are necessary for each club. The bank

account may he jointly operated by the Teacher Cocrdinator and School
Hoad Master.

h



f)

A painted board may be established in the schaool displaying the name of
the Consumer Club ete in the design in Annex — 11,

V. C it

Thete shall be only one consumer club in a School / College / Village
Students from middle/high/higher secondary school, affiliated to a
Govornment recognized Board (ie.students of 5td.6 and abova) and any
registered student of any college recognized by an university can he
meniber of the Consumer Club.

Sell Help Groups can be formed with village level consumer clubs

Each club shall consist of a minimum of 50 members and there shall be 1o
upper imit on the number of members of a club.

Amn active teacher of the concerned schocl/college shall be incharge of the
club and shall be called Teacher Coordinator.

Consumer Clubs have to be activated through some structured activities,

Active clubs may go beyond this and also take up innovative activities. The

following basic structure of functioning is recommendsd:

a)

b)

Monthly meetings and demonstrations for one hour after schonl hours on
the First Thursday of each month. Fach month a topic / activity may be
scheduled as in the model calendar in Annex - III.

Days of national and international importance to consumers may he
celebrated in the schodl/college. Poster / Speesch / Essay competiticns

can be organized at school level by the Consumer Club.



o)  Field visits to local markets / consumer courts and door Lo doeor campaign
inthe local community etc. may be organized for atleast 4 days ina year. It
can be done on Saturdays by priar arrangement.

d) Minutes of each activity hawve to be recorded by the Student and Teacher
Cocrdinater jointly to document,

g} A Consumer Club notice board shall be opened to be updated daily by the

teacher and students with consuatner related news.

VL ties of members of 4 z

*  Thtake part In all activities of the Consumer Club.

*  Todisseminate information gained through Consumer Clubs among fellow
students, parents, and other people in the commuanity.

- To crganize and actively participate in consumer protoction programmes
being organized in thelr schools ag well az intheir locality, mobilizing their
Iellow students and general public,

. To ohserve National Consumer Day (24% December) and world Consurner

Rights Day (15" March)
I rdi ing Agency:

A well established educational inatitution, a non-governmental voluntary
consumer organization or a professional body shall be appeinted as the
Coordinating Agency for Consumer Clubs by the District Collector. The
coordinating agency must be reputed, experienced and shall not have any

adverse remarks against the agency.



A group of not less than 20 and not more than 50 consumer clubs in one or

more geographically contiguous districts vwill be serviced by a Coordinating Agency.

Only those agencies which have been nominated ag coordinating Agsencies by

the Collector shall deal with and monitor the activities of the Conaume: clubs.

Department of Civil Supplies and Cansumer Protection will ensure that

caordinating agencies are selected properly and render proper service.

VIII. Role of Co-ordinating Agency:

a}

b)

)

d)

a)

Convene meeting of each Consumer Club, at least once In a calendar month, |
Facilitate activities to be conducted by cach Consumer Club, assess |
activities done during the previous month and assist the club in preparing
a schedule of activities for forthooming monthsa.

Organize demonstrations and street plays along with Consumer clubs for
the banefit of the lacal community and all school students / Self Help Groups
of that area.

Provide each Club with appropriate resource materials like posters, i
banners, charts, pamphlets and other literature relating to consumer
protection through financial resources moklised fom cutside as well.
Monitor activities of each Consumer Club and suggest ways and means to
make the club active and effective. _

Liaise with school/college authorities / SHGE to enswre mmembers of each
Consumear Club take active interest in the programmes and activities of

the Consummer Club.,



)

b}

Provide excellent and motivating training at district level to all the teac [1er
and student courdinatorg from each cluh before actually st aTiing club leve]
aclivity, This must be done in June /.hily of each yeal.

Assist the club in organizing inter-club and gioup activities and contasts
for clusters ol neighbouring Consumer Clubs at block / taluk / district level
Assist the Consumer Chub to prepare svery year a delailed report of the
activities conducted by the Club scrviced by il for submizsion to Lhe
Departmaont of Conguner Affairs.

Assist each club in mainraining aceounts ol expenditure and to subrmit
Ttilization Certificale in the prescribed form (Form.D) as well as the audited
statement uf accanmta at the end of the vear to the Depar tment of Consumer
Allairs.

Assist the District Collsctor / District Supply & Cousumer Protection Offeer
in the quarterly review of Consumer Clubs at district level to be attendad

b all cluby coordinators.

IX. FInancial Sypport:

The Department of Consumer Affairs will provide financial BURPSIT at

Rs.10,000/- per annum per Consumer Club to the Coordinating Agency lrom the

Consumer Welfare Fund. 20% (Rs.2000/-) of this amount will be given ta the

Coordinating Agency for masting its expenses relating to the Conauraer Clubs

being serviced by it. BO% (R=.8000/-) will be given to vach Consumer club.

Each Coordinating Agsucy will regularly menitor expenditure incuired by each

Club. Financial support in this schenie will be available only Lo school ancd

cellege chthe, Self Help Group Clubs will not e supported Iinaneially, initially



Lator, assistance will he made available Lhrough Tamil Nadu State Consumes

YWelfare Fund.

The fullowing cuidelines willbe adopted by the department for 1eleasing lunds:

a)

b}

)

The District Supply and Consumer Pratection Chicer shall five an account
payeeche E[ua for R 2000/ - per club in the name of the coprdinating apgsney
and Bs.8000/- shall ke given as an accounl payee cheque in the name of
the o, The Cocrdinaling Acenoy shall subimit a Xerox copy oithe pass
Boow of the club and its own pass hock for record of the account mumber.
The copsumer club account shall be a joint account of the coordilator
tenchor and the headmaster of the school, A copy of the firat minutes ol
manting signed by teacher coordinatar and member gtudents shall also I

gulbmitted for this relsasa,

The Dislrict Bupply and Consumear Proteclion Qfficer shall then rmlease
thesa choques at a lunction at the collector office presided over by thr
Listrict Collector and hand over chegues to the courdinating agency and

the school / eollege teacher coordinatar directly on Lhie spot under

ackuowiledosament.
Toe Coordinating Agency shall use the fnd of Rs.2000/- per club tor

1 Organizing the training of toacher coardinalor and student coordinatar
at district lewveal

2. Engaging trained manpower to train each consumsr club

3. Prepars traming material for training ciubs

4. Contingencias for monitoring & Loabung,
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d}  The schoal/ eollege club shiall utilize the fund af Rs.8000/- productively as

{ollowrs;

]

7.

Selting up a calloge / school censunier club zoard (painted] not
excaading He.b00/ -

Setting up a consumer club notice board nol exceedrg Rs 500/-
Conduct of maniily meeting (not excesding Rs. 100/ per mssting;
Prizes for students {nat caceeding Rs 2000/-) for essay / drawing /f
spacch competitions on consumer days.

Ficld wisits aud dermonstration (not exceeding Ba. 500/ per field visil |
Preparation of display material (Chaitls, Posters, Pamphlets ) nat
excesding Bs.1000/-

Cenlingencies [ Stationary / Repoitk prepacation not excroding Rs. 1000/

e} 'l[eacker Courdinator, the Head Master and the Ceordinating Agency shall

ensure that the money is spent conscientiously and most productively to

1asyll i the dasircd awazeness.

X. Syward for the Best Consumer ¢club;

a) District Leve] Awards:

EBest 3 Consumer Clubs in each cluster of Consumer Cinls in a districl

shall be awarded cash puizes amounting to Rs.3,000/- Rs.2,000/- and 1,000/-

respectively tor First. Sacond & Thitd best Clubs, Assessmerl wiill be macle on

masis of teporls submitted by the Coordinling Ageney and verified through

11



randem checks. Three Bast Consumer Clubs will be selected by a Committes

at tha district lewel as bolove

1. Collector Chairman

2. District Bupply & Consurner Protection Officer Member Seoretary
3 CEQoxDEQ. Mernher

4. Digtrict Coordinatar, N85S Mormber

5. Represantative of the Coordinating Agency Membar

h) State Leve] Awards:

Chat of one best consurner olub from each district, the State Lewvsl C:mnmitteel
chaired by Commissioner of Civil supplies with Additional / Joint Commissioner |
of Civil supplies, Director of 3choal Education, Director of College Edur:aticm.%.
and Deputy Commissioner —[ as mamhbers, will sglect best 3 S5tats Lewvel Clubas.
These clubs shall be awarded Rs.5000/-, RE.-EGGD_;— end Fs.2000/-, Theze awatdsi
wrill ba additional awards and paid from State Consumer Welfare Fuand. i '

| Lev rd: !

T'he overall kast Consummer Club in the country shall algo be awearded a
cash prize of Rs 5,000/- . All these prizes shall be given anoually. The hest 3
State Level Clubs shall be recommended by the Cominissioner of Civil Supp]_iesl

through the 5tate Government to Government of India for theae awards.

A, Proposdl lor setting up a cluster of Conswmer Clubs i a gecgraphir:a]i

region/distrct shall be submitted by em NGOV CO, Educational Ins, i_tuti-:m; :
12



o1 aprafessional body who fulfills the eligikility criteriae aslaid down ir: the
Consumer Welfare Fund Hules and gindelinse in Annex - IV, Inaddition, it
ghould hawve its own infrastracture and other resources for creating
consumar awareness. The Coordinating agency should he wilhing to put.in

extra funds for this project, in addition to prior sancticn under this schama.

B. Propessl shall contain the following informalion, besides the application
in the presoribed proforma Annex - I (Form.A) and other domuments as
indicatad in the Consumer Welfare Fund Rules and (ruidelines.

C. Praposals for setting up new Consumer Clubs, ghall, ay far as possible, be
submitted betwcen January-harch every yvear and proposals for
gohtinuation of sxisting clubs be submitted between April-June, for better
coardination of activities within acadermic yaar.

D. The Collector shall sanction fimds and releesa them by June 30th of each
year.

XI. Guidelnes for {function oft the Teacher-Coordinator incharge of the

#. Bdsf students about mission and ohjectives of a consamer club i the

 gehool/college and activities to be undertaken by each chulb,

b, Emoll atleast 50 members and train them on consumer rights and duties

¢. Prepare student badges and distribute 1o members,

d. Open a scheel [ college consumer club notice board and anaure daily
display of consunier related news, ideas, articlss eto.

a. Inform the members of the time and frequency of club mestings and club

activities and convene effective mectings, inviting experts on consumer

toplics



I

Appoint two student lssders o1 the club, who will aseist the teacher in
oryganizing, coordinating, reporting end maintaining accounts.

tiet allmatenals needed for the club like Attendance reqister, papars, work
bnoks. hand hook, paper clippings, othet resources etc.,

Werk cut & plan for the whcle vear in tune with the hand book and Model
Comsumert club calendar and culminating the chnb ectivities on the World
Consumer Rights Day on March 159,

Submit monthly reports to the coordinating Agency in the proscribed
format. (Form-B) and attend quarterly eviews at the District Collector's
Cilice,

Maintain Accounts for monsey received as grant in aproper way and submit
it for checking by the C.A. (Registar in Form-C to be maintained)

Cover all :nodules/exercizes given in the Hand ool for all student members
and adeopt innovative and attractive methods including field visits,
demonstrations, VCD movias on consumaer right s, competitions, community
level, door to door campaigns, street plays ebe on consumer issues.
Active participation of members should be ensured in all activilies and
Juestioning atlitude of the members encouraged and doveleped.

Followr up activities and honle assignments to facilitate transfer of
informaticn to parents, relatives ete., It should bhe ensured that tha home
azsignments should not over burden the members it shauld only act as
relietffun/practical knowladags ogiving activity,

Eollow and carry out the cireular instructions of the Department of Civil
Supplies and Consumer Protection, Goverrment of Thmil Mad as and when
they are communicated, in coordinetion with the Ceordinating Agency.

XIIL_Guidelines for Coordinating A -

Ensure quality support and guidance for Consumer Clubs, The number of

14



clubs formed is not as important as the guality and performance of each
club.

Interact with teachers / student coordinators and motivate and guide them
to conduct the activities of the club in an educative and informative meanner.

Provide necessary training, testing kits, posters and other materialto clubs

Collect information on facts and happenings on Consumerism world-ovar

gnd in our country and ccnvey it to the censumer clubs reqularly and ensure
iv's display on the c¢lub notice board.

Buggest innovative ideas to members as awakened conswmers and
motivate them to Interact with family members and local community to
CTefls CONSUNIET AWwarenass

Assist the ciubs in organizing the programunes for clelehraring thé Wond
Consurner Rights Day (15* of March)

Evaluate performance of each ciub annually and enable them to perform
batrer.

a} Teacher incharge of-the club, as facilitator, should present all the key

infonnations on consumer protection 1o members of each club to introduce

and spread consumer awareness amondg students.
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b) Different activities should be planned to attract the attention of different
tvpe of students {classified from the different ways of learning naturally
suited for them). Ficld wvisits, demopnstrations, lectures, film shows,
competitions, home — assignments, internet-sesrch, book reading etc ars

sevelal ways.

¢)  Children and adults naturally show interest/inclination tovwards one or mere
modes of learning. It would be best to give them opportunities to try out
as many of theee activities as possible. There are different ways in which
each of us is intalligent- so there are 8 kinds of smart children.
They ara:

Self-smart

They like to learn or reseaich on their own and think through things en their

oWIL

People — smart

'"hey like to learn from others through discussion snd interaction
Logic-smart

Thev like te learn by approaching the issus logically and reasoning step by

step

Word-smart
They like to learn by listening or reading

Body-smart
They like to learn by doing an activity, esp. through their body

Sound-smart
They like to learn through music or thythm
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Image smart

They like to learn by drawing or imagining it visually or making posters/using
tha visual media ete,,

They like to lock at patterns in nature and learn froni the environment

Though information given about a topic will be addressed te the group of
studentd as a whole, the way it is presanted to the children and the way we geot
them to show individual interest and to think more about the topic being
digeussed depends an the different tools of learning we use to transmit the

Anformation to the 8 different smart children. {Eg. the sound smart child will be

motivated more if the message is given through music/thyme composed on a
particu.la: conzumer right, the image smart child will understand better thmugrh
ﬂiustratmns.f cartoons created to convey a comsumer right or mspons:hlhw‘.i

d} Individual creative talent of a member could be encouraged to ﬁiﬁesem:
information tothe club/public (Eg: a student's talent in dancing, mimicry, Maro-
acting, singing, miming, caricature, painting, model making, designing, rangoli
et-:: can he encouraged to display talents to convey the rights/responsibilities
or the issues involved in Consumer Protection).

' Detalls of all activities, items of talent, demonstrations and ather acts done
in Consumer Cluk ghall be maintained by teacher Co-ordinatar - incharge of
each ¢lnb and best jtems could be selected for inclusion in fimctions like Weorld
Consumer Rights Day on 15% Match, National Consumer day on 24th December
ato.,

2. Songs/Rhymes
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Banee dramas/iolk and clazsical dances
Skits

Mono acts/mime/mimicry

o oo oe W

Drawing and painting/posture and collage creation and Rangoll
competitions

7. Quiz competitions among groups in the club.

g. Elocution/cratory competition on given topics.

5  Demonstration of testing kite on Food Adulteration

10. Fisld visits to consumer related places

(3) Consumer Movement

Between 1866 and 1977, mors than 25 enactments on consumer subjact
wers enacted in the United States of America. Enactments and reforms under
The Congumer Credit Protection Act, 1972 and Consumer Product Safety Act

1972 are still safeguarding the interests of the Consumers in Umted States.

In United Kingdom several legislations were made betwesn 1965 and 1987
on consumer subjects. Some of the important Acts were: Hire Purchase Act, 1965,
supply of Goods Act (Implied Terms Act), 1973, Sales of Goods Act, 1879,
Consumer Credit Act,1974, Fair Trading Act,1973, The Consumer Safety Act)
1978 and the Consumer Protection Act, 1987.

Nummber of enactments were enacted in India from the vear 1830 itself. Some of

the important enactments are:
Sale of Goods Act, 1930
Prevention of Food Adulteration Act, 1855

Indian Standard Institution (Certification Marks) Act, 1952 (ISI)

a
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Monopolies and Restriclive Trade Practices Act, 1952
Standards of waights and measuras Act, 1976
Essential Comunodities Act, 1955

The Indian Contract Act, 1976

Drugs and Cosmelics Act, 1840

Drug Contral Act, 1950,

Docliine of "CAVEAT EMPTOR" {il is the buver's lockout} which regulated
the relationship between buyer and seller was brought inta Indian Contracor
Act, 1976 which enabled the s2llers to exclude their liability even for their awn
acts, misdeeds, negligence by incorporating suitable clauses in the contract
and thus it became ineffective to enforee quality and standard and the consumers
could not protect themselves bom the oppressive acts of the seller under the
guise of reedom of contract clause. This was detrinent Lo the lnterest of the
consumers. Tha need for &2 separate Act to protect the interest of the consumers

gave rise to the enactment of the Consumer Protection Act of 1986,

{4) Conswumer Right Viglations ;

Consumers in Indis are lamgely igoorant ol ruleg, laws and codes. they are
also unawars of thair rights. A vast majority are also illiterates in many backward
districts and states. Hence dishonest procducers and retailers cheat such
unsuspecting and ignorant people without difficulty. Hence, consumer welfare

isin a state far oo desirakle. The following are comroon violations of consumez

rights.
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@ poo

Foa o

juslice? Consuwrier Baware! we have to be vigilant, cauationus and imtelligent.
The teacher Co-ordinalor must also use case studies to illustrate each type of
viclation and ask students to list viclations that they or their patents have
crpericriced or are stll faced with, The Voluntary Consumer Qrganizations’

represantative and Coordinating Agsncies can shars their experience with

Under weighing

Aduiteratian

Mot providing proper hill

Poor quality goods / speilt / damaged goods

POAr maintenance

chealing on conlract benms £ hidden clouses in contract
nrice higher than maximum retail price on cover (MRP)
forcing / misleadineg into buying wiwanted goods
nuislezading advertizaments, sgpeacially aitmad al children
geling qooda whose expiry date is over

bogus cornpanies, whoe cannet be contacted after sales
orercharging of interest especially in credit purchase

dangetous, hazarmdaus or unsafe goods

The lizt in endless. Now, how do we {ighl against these violations and got

students.

(5} Consumer Rights

Consumer Bights are many { as laid down in the Act and TUN Canvention)

]
it)

iii}

Highl Lo salaty
Right ta Information
Right ta chaice
20



wv) Hightto represenlution

v}  Right to redressal

v.!  Right to Consumer Eduacation
vii) Right to Healthy Environment

viii) Right to satisfaction of Basic Needs

World Consumer Right Day is celebrated based on former Aumerican
Fresident John FRannedy's amouncement of March 15" as Conswmner Rights
lay on March 14" 1962 Subsequently in the year 1873, March 15" was
orocleimed as World Consumer Rights Bay, Students may bhe asked 1o explain
what cach right means to them. Voluntary Congumer Organizations

riepresentative can highlight with examples.

(6) Congwmer Respongibilitiog

i Critical awareness and vigilance

4 Being involved and active

iiiy Seccial concern (o practice sustainable consumption)

W) Enviuonmenlsl concern (Lo be rasponsible to the envitonment) “

vl Working together (to be organized) —unity is strength ( to figlit for juslice)

All students can sugoest 5 points on if vou are a respensibls Consumer
then you,..... by e A e N T o

Students can be asked to discuss how thay can becoma responsible consumers

on each of then points,

{7) Congumer Laws, Conswiner Comnmisgion/Forum and other Consumer

Protection Agencies and Definitions

All ways available to fight against consumer rights vinlations should hes
conveyed to club members and through them to the general public of the

comununity using varied tools in para (1) of this chapler.
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Thig madnle should also have explanations on the various dehinitions in

the Consurmer Protection Act, 1986 and all other relevanl lerms in consumerism.

Studenls should ke akle to list various remedies available to them. The trainer

should illustrate this module with interegting consumer case laws.

(8} Food-safety and standards .

To ensure safety and to lay dowm scientific standards for articles of food,

Government regulates food manufacturs, import, export, storage, distribution

and salz. Fnod safety and standards Act, 2005 iz in bill torm and is in active

conzideration of the Sovernment of India and will bhe a consaolidated and

inteqgrated Statnite, if enacted. the follawing Actsforders will stand repealed ;

vii)

wiii)

ix)

The prevention of Food Adulteration Act 1954

The Fruit Froducts Ordar, 1955

The Milk and Milk Products Qrder, 1892

The Meat Food Products (Control} Order, 1947

The vegeatable 0il Products (Control) Order, 1947

The Edible Oil Packacing {Eequlation) Order, 1993

The =clvent Extracted (il, De-oilad meal and Edible Flour (Control)
Order 1967,

The Infant Milk Substitutes, Feeding Bottles and Infant foods (Regulation
of Production, Supply and Distribation)Act, 1992

Any other order issued under Essential Commeoedities Act, 1955 relating to

food,

When Consumers buy {ood products they should check labels for the

following dotails: Ingredients, weight, Mame and Address of manufacturer, Date
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of manufaciure-usea belore/best before, hatch no., oertification of standard such

as AGMARK, FPO, ISI, whether vegetarian (green dot) of non vegetarian [tod-

dot), instructions for nse and storage sic.

(%)

studenta can be asked Lo discuss how they can huy good guality food
products. Demongstration with the adulteration kit (model prepared by
CONCERT, Chennai} can be effective n raising awareness on adwlteration.
The local food inspector (contact Deputy Director — Preventive Health of
your district) can be asked to share his experience and how he f she helps

in curking sale of bad food products.

Demionstration with food products - labels and students conld be asked to

list out good and healthy food and Junk food.

Discussion an harmtul fond and hazardons additives added in food articles.

couwd be arganized,

Drugs-Contrgl and Reqularizaiion

Drugs Controller of every state regrulates production supply and distribition

of Drugs and Cosmetics: Drugs Contral Act, 1950 and the Drugs and Cosinctics

Act, 1940 were cnacted to control and zegulate drugs in our ceountry. The

following points have to be borne inmind by a consumer of drigs and medicines:;

i}
1i}

1)

Check date of manufacture/expiry and batch number
Check f name and address of manufacturer is printed

Verify name of medicine with preseription
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iv)  Check Maxmum Retail price {MRP) on Lhe medicines being purchased
writh bill.

#)  Read the diractions for use /dosage/storage carefully

vi}  The red vertical line cn the left side of the medicine snip indicates that the
medicine will e available cnly on prescription

wii} Follow mandatory caution notice on medicings

viii) Hring malpractices to the notice of authorities

)  Insist on a bill always (you can file a cage in court only if vou have a bill)

M) Always Buy drugs only on doclor's prescription

Students may be asxed to discuss how they use Insdicinegs. The Distocot
Drug Inspsctor can s instructed to shate experience of violations and howr

consuimers should handle Lhem.

(10} Busincss-commercial persuasion fAnalyse product and advertisement}

I'he code ol sLthics of the Advertising Standard Committes of India and the
Consumer Protectlon Act, 1284 regulale adverlising norms. Analyze vanous

products — new, ald and popular and crtically raview various advertisements

TN CONSUMCT's point of visw.

Students can brinug list of advertisements which are nol truthful or accurarte,
skits, one Act plays, mimicry programmes can be organized to explain misleadineg
advertisements, false claims, baits adopted by manufacturors, incomplete

description on the quality of the products, the truth behind discounts and fiee

offers eto.,
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Demonslration with products and real advertisements could ke arranged

to explain the need for more awareness against exploitation.

Students can be asked to identify and differentiate misleading
advertisements and discuss how to enforce law against them. Voluntary

Consumer Organizsation representative to guide this exercise,
(11) Sustainable eonsumption

Concepts like pollution, conservation, recycling, and other environmental
issnes could be covered in this subject to create awareness on the need and

seriousness of the issues, in the mind of the students.

' atudents should list out the reasons as to why we should protect and
conserve the natural environment around us like {orests, lakes, rivers, wild
life and other natural resources, L.ess nse of paper can save forests. Loss

uge of water by each one of us can prevent water scarcity and droughts.

Functions aof the Pollution control Boards of the State Governments for

prevention, control and abatement of pollution.

. Different kinds of pollutiens could be explained through different tools/
mediums.

. Hazards to nature could be listed for oxample:

i}  Deforestation

ii] Loss of wild life habitants

il Industrial wastes

iv) Harmful pesticides/insecticides

v} Increase in air/water/land pollution

vi) Increase in use of plastic materials
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Snidents shauld practice the 5 'R's of Reduce, Reuse, Recycle , Refuse and
Hethink. Lot each student explain how he /she is going to implement ths
5 'R's. A 5 'R’ contest can be held to promote healthy competition in
suslairnahility.

Students should be made to understand how consumption allects our
envirpnment and why there is the neead for sustainable conswmpLion.
Sustainable consumption iz about ensuring that one's consumption
pattems and levels can be sustained without affecting the consumption
by uthers.

The need to protect natural resources and increase the usage of iscyclable)
proeducts cauld be demonstrated to the students. _
Environmental protection Act 1986 empowers the Guveinment to protect:

and iImprove our envircmment.

{12) Consumer Complaints and Bedresgal

A consumer can make a complaint if his rights as a consumer are violated,

Consumesr Protection Act, 1986 protects Lthe rights of the consumers.

o ile 3 complaint?®

A consumer
A Consumer Organisation

A repregentative of a group of consurmers

Central and Siate Governments
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N When a complaint can ha filed?

& product bought is defective, spuricus, faks, sulbbstandard or lessar i
qiaatiiy

aoanrnee pand for 1w doficiant in quality, delayed ar nat carrnoa ont.,

If price pald 13 excessva ano abiove WIRE

[t any cne is mislon by an acdvartiserniont on oy a falsa mpresontation

Conplaint shouwld be fLed veithin 2 vewrs Do dale ol Seliviency/damage)

loss;,

I Wheze ta Complain?

i)

¢l

Distrizt Consumier Dispebes Redresse] Forum o oacls disbrjel;

[t zoral comnemaztion oaumad doos et exonon Aupens 20 lalohe,

State Cousarner Dispules caual O seiony, Ghenni;
(7 retal compensation claimed eXxceens Bnpees A akhs Dot less tha™
1 crore

dld Apmeals against croers of distoct [ooun

Natirmal Consumer Mispotos Bedroasnl Commission {Neows Dioihi)
(11 Tftotal compensation clolm oxdooes rupaes o ooooo

(i}  Appeals agaimns: orders of Srate Commission.

IV Howr to Complain?

sommplaint can b presented in person o by aulhoerized aazod Lo Disbriss

FrrumdSkate Commission or can b sout by Registored post adéressod to Distoicl

Porum/State Comimissnnm.

Cormplaiiats should contair fellowing details:
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a, [Mame, descripticn and address of complainent.

by Wame, description and addrass of cpposite party oo partizs as far as Uiy
man bie ascortained

] Factzrelatng to complaiol and when and whess (L arose

el Deweiinenls in support of allegations contained in eomolaint

£ Beles! whuol, comnplainazs claimng

V) What, are ramedias that could be provided b :r Forum/

Commigsion?

4] Dewnowval of defects

L1 Buplacemcnt of goods

o) Refind of swesss price

dy o Botumel in caso of debicisncy of service

2] Stop unfair trade Dractice o Hesliictive Toads Praction
&l Lissstrann a Lrader fromn offering hazardons gaodds far aale
) Fayvinenl of commpongation for loss soffered

1 Gost of litioation,

V1) Where e¢lse can the Consumer Complain ipreferahly hefore filing .a cse i
consurner court?

Crenaomors can aas maks conplaints to e District Collactor, The Cellecior

and Consamer Protection Citicer. is the member secrelary Lo Lhis coanai
Ceonsuimar ¢an also seek rediessal by puolerzing complaints tatre Gammass.omsr
i UavH sunplies and Consamer Protectios, (emeat whe -5 also <l racmbes

sacretary of the 52ate Conmweney Protoction Coancil. Tolestors can diceol dostsict
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level enlorcement agencies / statutory authorities 1o take action as per relevant
law and render justice. Ifthis fails, consumer can approach the consumer court
Consumer Courts can take a year or two for final disposal. Hence petitioning

District Colleotar and chairman DOPC first ¢an be sometiines faster and effective.

tion with Test kit

The Coordinating Agencies (Voluntary Consumer Organizations) can assist
the Consuiner clubs in procuring a Fond Adulteration Test KiL for the club.

CONCERT, Chaennai has designed one such Kit.

' Demonstrations with TesLkits could be organized toexplain tothe students
on varaus attempts made and various methods adopted by the traders to
adulterate Food Products to cheat the consumers. The schonl chesmmistry

teacher and lah can be involved In this exercize,

. atudents can also be asked (o bring the list of adutterants used by traders

to chieal consumcrs.

. Teachar coordinator has 1o be well-trainod to handle Test Kit correctly and
to demonstrate to the students as per quidelines provided in the Test EiL
Marmal. He / she rnay take help of the Higher Secondary Chemistry Teacher

and Lab Assistant,

. [mportant Frovisions ol Frevention of Foorl Aduiteration Act, 1954 could

he explained.

29



14

ality Ax

To assure quality in preduacts and service for consumers there are

certificales of standardsgissued to products and Institutions, A certilied prodact

will assure minimum quality and standards to every Consuiner s¢ that they can

protect themselves Gom consuming substandard products and fiom deficiency

in service,

Following standards Certification could be discussed in each club:

a) AGMARK

by 181

¢} ISO 9000

d) Hallmark

g)  FPO (Food Product Order)

fi Silk Mark

gy ECO Mark

o The important pravisions of Agriculture produce (Grading and Marksting)
Acst 1937, Tha standards of Weight and Measures Act 1978 could be
discussged in the Cluh.

. Students can e asked tolist various standards / marks of quuality and the
benefits of buying standard goods.

(15} How to buy products in the market?

Some recommended steps before buying a product are:

al

Belore proceeding to market, prepare the list of products Lo be purchased. I
Consumers go to market without the list of what they have intended to buy,

the traders succeed in exploiting the Consumers and cocrsing them o
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tal]

cl

d)

&}

purchase their products. Purchase list is decided as per marketing and

diversionary skills of traders, than actual need of Consumers. This leads

to exploitation of consumers.

After drawing up a list of products to be purchased, decide on guality of

products also to be purchased.

Make a comparative analysis of all hrands of the product available in

market. Discussion with Iriends and relatives will help in deciding an

brands.

Dacide on shops/place of shopping. if possible, after comparing shops

and places of shopping available for shopping.

Check [ollowing details belote purchase:

(1) Label

{2) M.R.E and Price indicated/demandead

(3] Safety and gquality certification, if preferred

4] Read and fcllow instructions available on product label

(5) Ask for details on taxes or other charges to be included in the price

{6] Readall instructions and iU up completely, if Consurner has to sign
in any document {for eg: while buying in instalments, against credit,
in exchange offers, in special Schemes eic. ). Read carefully especially
the method of interest calculations.

[7) Confirm with the shopkeaper that he hag 10 take hack products, if
found defective {(He Lias to, as per the Consumer Protection Act)
clauses like "Goods once sold will not be taken back” are illegal.

(B Take youwr owiltime asg per necessity in deciding on a product before
puarchasing it.

{9} Insist on bills for all purchases made

{10} Use the product as recommended by the manufacturer

{11} Read details of warranties and guarantess

(12} Keep al sale teceipts, wartanties, guarantes certificates safely
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(13 Duwsfoesny, if noticed, shnula e Brougit immediately W e solioe of
thes shanawner fmarmatacturer Dom whown i was pure-aans
1 Kenp recomn 7 al eorrespondences details ard oter documnsnls

related w0 the pouochase maclesevices avalled,

students canbe laken tothe lncat maroer ano asced Lo stusty nrodacts d
Incy iif posaihle) nsing the shove steps anc report greblems F violationg, fTome
Asswgnmaonts can alsc 2e gwven  and caporivncs shigred mothe nest class.

Vohtary Consuuier Chganisslion isotesentative aon shirs saooeriengs.

alfic Bulvs apnd Beguialions — 5tgns and Signals
Stneovery ofwlizel bas helped ran Lo weove [aster fiomoneplaesto anethern
Wan made machinzs olcrized vehicles! ars uscd 12 tranapert mar o oo
[ aze to another on roagt, fase:, w cuick Lirae. These motor:2ed vehicles are
macle to ey on toadvwuys imads by man for the mirpasce, to satzguard nescaal L
ol Zusn ooy fsst-moving machites on st lanos. Io regulagice Dievemsnt of
uotorized vebidcles enooadways and o guide toad asece for gafc uso of eads,

rules and mooelarior s are forocleted.

Trathe Hurles & Hegulations are farmad o sequlare bBotl mon and 12 ackiues
‘ntranspors sector. Various Trallic Signs and Signals have oeen crealed sid pt
touse Lo gsuisl oad users, Traffic siumals areused at road junclions Lo cegulase
Lraliic at road orossing nonts,

* Drtails of Traffic Signals are provided in Annex- V

" Vannus lrallic Sicns used 1o gaide the toad cuors are provided in
finex- V1
- Variows Lifoonalion &inns = vee are given e Annex- VII
o



Students can be asked under supervision of teachers / local traffic police to
cross roads. The local inspecter of police can be asked to give a lecture / domao

on traffic rules,

7] Inte i i Consumer grounsg

An interactive session with various consumer groups may be organized
by the Teacher- Coardinator and the Coordinating Agency,
’ The interactive session can contain presentations from bolh the consnumer

club and the consumer groups inviled for the session.

Self-sus an r Club

Tomake consumer clubs long lasting, they have ta became gelf-sustaining.

To make them seif sustaining, consumer clubs must take efforts to raise funds

oo their owmn, They can adopt any of the following gtyategies:

i) Extend membership of the Club to all students and prescribe nominal fee
per student per month (eq: Re.1/-per student per month)

i) Chganize Exhibition cum sale of paintings/posters/cards/crafts made by
students during some of competition events of the cluh.

i)  Organize Consumer Right Exhibition on World Consumer Rights Day (15%
March) or on National Consumer Day (24 December) and prescribe a small
entry fes for visitors.

vi] Bring out club bulletins/News letters, which may also include advertisements
for raising money.

v) OUrganize cultural/entertainment programmes to raise fuand.
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Grants from Department of Consumer Affairs, Government of India will
not be normally available after two years. Hence the clubs should take adequate
measures for seli-sustenance, well in time. However they can keep reporting
on their activities to Department of Civil Supplies and Consumer Protection.

Government of Tamil Nadu from time to time as the Award Schemes will continue.

As long as Business/Trade exists, there will be need for consumerism/
consumer movement, Ilence the Consumer Clube can play active roles in

protecting the consumer rights and to sustain consumer movement in our

country.
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ANNEX — T

FORMS
FORM.A
Application for grant from Consumer Welfare Fund for setting up of
Consumer Clubs,

IMBORTANT: Please fill up thus form, fummishing correct delalls sought for hased
on wverifiab:le brue slabe of alfans withoul cEnsing suppression of
gny malterial infonnation which, if resorted to, shall entail

prasacution under the Act

1. MName and [ull postal address

of the applicant

MNate of Bstablishmont

™3

3 (&) Whetlner Hegistersed under
the Bociaties Registration Act, 18560
(21} af 1880 or anv other

Televant Act

i If yes, number aod yedr ol
reglstration
(BEnclose lates, society renawal

recelpts and society bylaws copy)

g Whethor alfiiated Lo a Governrmeant
recognized Board{applicat:le Lo

Educational Institutions)

)
on



Ui

10,

11.

Names and addresses of Managing
Committes Members and occupation
of Office bearers

Name and designation of the Official(s)
authorized to receive the grant

Number of Consumer Clubs to be

set up (with details of schools/college
affiliated to a Government recognized
Board/university where clubs are to be
established (Encloge list of clubs with
name and address of school / college,
date of formation, name cf teacher
coordinator, number of members and
Current activitias.)

Amount of grant required

Deataila of activities to be undertaken
by each Consumer Club along with
time schedule for completion

of activities

Details of previous grant, if any
taken from Department of

consumer Affairs

Caopies of the Iollowing documents



i) Annual Report and Audited Statement

of Accounts far the last 3 years

i) Attested copy of Regisiration

Certificate & Latest Renewal

v} Copy of letter of affiliationto a
Government recognized Board

(Appticable to educational Institutions)
vy  Affidavii in the prescribed proforma
vi)  List of consumer clubs (with details)

DECLARATION;
{To he signed by the applicant or his authorized agent) .

The particulars heretofore given are true and correct. Nothing
material has been suppressed. ILis certified that 1/We have read the guidelines,
terms and conditions governing the scheme and undertake 1o abide by them on
behalf of our organization/Institution. The financial assistance, if provided, shall
be put to the declared use, for promotion and protection of rights of consumers
or for standard markes, It is also certified that our orgamzaticnn hag never been
black listed by any agency and has never attracted any acverse commernts. [
undergtand that [ will be iable under crimineal / cwil laws for any wrong or
misleading information supplied herein.(Strike out whichever is inapplicable)

APPLICANT

ar



FORM -B
MONTHLY REPORT ON THE ACTIVITIES OF CONSUMER CLUE

MONTH: INAME OF CLUB:
(1) Name of the School / College / Self Help Group:
al  Address of Schoeel [/ College / SHG
kb  Phooe Nuwmnber
g} E-mail Address
{2} Name of the Teacher Coordinator
&) Name
b) Designation in School
{3) Mame of the Cocrdinating Agency
a)  Phore Number

b) Mame of Representative
{44 Number of members of the Club: Boys  Girls Total
{&) Grants : Beceived LUtilised — Balance available

{B) Datails of acltivities conducted during the month:
{Indicata date, No. of students participated and brief description of activity)
i Lecture/Training
b)  Tield Visits

cl Demaopstration

d}  Compsatitions

| Functions (Important Davs

r l.acal Community Cutreach

al Notice Board

Signature of Teacher Coordinator
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UTILY -

1) Name of the School / College

2} Name of the Ceordinating Agency

3} Utiligation Certficate for the year

4} a) Unspent balancea fram the previous year

=)}

Grants received during the year

) Amount utilized during the year

d)

a)

h)

a)

Date;

Balance unspent at the end of the yvear

Certified that asum of Rs. .................Bupees. ...

................................................................................. Jywaz receivad by
_____________________________________________________________ as grants for the year from the
Government of India for various activities of the consumer Club.

Certified that out of the above mentioned Fund, asum of Bs.._ .. ...

utilized for the purpose for which it was sanctioned. 1t is further certiflad that

there is an unspent balance amount af Ra......oeeeeaf-
CRIEOR i iunsnii s st s e i s v B s s s s ot TG BrLd o
the year.

Certified that 1 have satisfied myszelf that the conditions on which the grant was
sanctioned have been duly fulfilled and that [ have exercised the reasonable

checks to ensure that the money has been actually utilized for the purpose for

which it was sanctioned,

Signature
Name
Designatioo

and Address
40
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ANNEX - ITI

Model C Club A 1 Calendar of Activiti

]!?E. Date Activity Remarks

t: 15.8.08(Monday) Inauguration of Consumer Club

2. 1.9.:]5{Ti1urs-:!a~,r:|. Monthly mesting (objectives, rolas and
duties of CC, C.A. and T.C.})

3. 5 9 05(Monday) Teacher's Day (Imparting knowledge on
consumersm and Consumer Avwareness)

4, 8.2 05(Thursday) Waorld Literacy Day (Litaracy, e-litaracy, o-
litetacy)

. 6.10.058(Thursday) Monthly meeting (Consumer Movement,
Rights and responsibilities)

6. 14 10.05{Fricay) Warld Standards Day [Quality Assurance-
Standards)

7. | 16.10.05(5unday) | Warld Food Day (Food Adultaraticn- ;';:1::;?:;““
demonstration with Test Kit, Food Safety | wilth 14.10.08

seasion(if

and Standards) necessary)

B, 2.11.06 [Thursday) Monthly meeting (Consumer Laws,
Coesumar Ferums and cther agancias,
definitions)

g. 14.11.08(Monday?} Children's Day/World Diabatic Day [Local
Market si=it to be organised in
coordinaticn with C A

10 21.11.06{Monday)

Information Technology Day (Right to
Information, I.T, Transparency in

democrary]
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No. Date Activity Remarks
11. 1.12.05{Thursday) Monthly meeting (Business-Commerrial
parsuation-Adveartisement)
12, 10,12 CE{Saturday) lluman Rights Day (Gensral avareness mﬁgﬂ'ﬁ:&m be
an Human Rigghts) mﬁmﬁiﬁ
13, 23.12.02Friday) Farmer's Day (Gensral awrarenass on
agrealture, Food and FParmers)
14, 24.12.05(8aturday) National Consumer Rights Day
18. A 1.08{Thuraday) Moathly meeting {Drug Control and
regularization, sustainable consumption)
16, 12.1.06(Thursday) Wational Youth Day(Tratfic Rule-Signs and
Signals Lecture and demo by Folice
COficials)
i7. 26.1.06(Thursday) Republic Day
18. 2.2 DE{Thurzday) Monthly meating{Consumer complaints
and redrassal, Casa Laws)
19. A2 2.06(Tuesday) HNational Science Day (General avwarenese
on science and questioning attitude)
20 2.3 08{Thursday) Menthly meeting (lnteraction with
consumer Groups, Competitions)
21. | 1b3.06(Wednesday) | World Consumer Rights Day (Function- ;f;i’:j::;f“““'

cultural avants and prize distrbution)

cornmunity, to be

argganised,
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Eligibility conditions for Coordinating Agencies (C.A)

should have a minimum experience of 5 years of district level active

performance in consumer welfare activities.

Should be in active cooperation with the District Administration on

Consumer activities for the past 3 years.

Should be non-political and non-communal.

Registration of the Association should be valid as on date.

Should not have attracted any adverse comments from Government

organizations.

Should fulfill all the conditions prescribed in Form. A (Annexe-I).
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RED

Stop at the
stap line
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ANNEX -V

i Stop at the
stop line

AMBER

Excapt vehicle

‘ :p . that has already

crossad the

. ' stop line all

others should
stop

GREEN
ARROW

Pass onin
the direction
which the

Arrow
indicate




TRAFFIC POLICE HAND SIGNALS

Ta stop To stop To stop vehicles To stop vehicles
vehicles vehicles approaching  approaching from
appraaching coming from simultanecusly  left and wanting
from bahind front from front and to turn right
behind

Ta stop vehicles To stop vehicles Warning signal
approaching from caming fram the right closing all vehicles
the right to allow and turning by stopping
vehicles from the traffic approaching from

left to turn right the left.

..
o

Beckaning vehiclas Beckoning vehicles Beckoning vehicles
approaching from left approaching from front from front
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DRIVING SIGNALS

FOR TURNING RIGHT

Extend nght arm and hand with the Palm
tumed to the front; rigid and horizontally

FOR TURNING LEFT

Extend right arm and rotate it in an
anticlockwise direction

FOR SLOWING DOWN

Extend right arm with the Palm turnad

downwards and move the arm slowly up
and down.

FOR STOPPING AT JUNCTION

Extend right arm bending the elbow
vertically and turning the Palm to the front.

LETTING VEHICLES OVERTAKE

Extend right arm & hand below the leval of
shoulder & move backwards & forwards.

g
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ANNEX - VI
THE COMPULSORY TRAFFIC SIGNS

The Two most Important Signs

oV

Stop Give Way

All the compulsory signs are Indicated in a circular form.
Tha violatien of traffic or road regulations indicated by these signs is a legal offenca.

DO

Straight prohibited or Cne Way signs Vehicle prohibited in
na entry both directions
All motor vehiclaz Trueik Bullock cart Tonga
prohibitad prohibited prohibited prohibited

Hand cart Cycle Pedestrians Right turn
Prohibited Frohibited Frohibited Prahibited

Left turn U-turn Owertaking Hern
Prohibited Prahihited Prohibited Prohibited

a0



L P
A

Bullock cart & Length Limit Speed limit Laad firmit
cart Prohibited

®

\Y

Height limit Width limit Axle load limit Resstriction
ends sign

&

No parking Na stopping or Compulsory Compulsory
standing ahead only keep left

Compulsory Compulsory Compulsary furn Compulsary

twrn left turn right right ahead turn left ahead
Compulsory ahead Compulsory ahead Compulsary Compulsory
or turn laft or turn right cycle track sound horn

o1



These are signs indicated in a triangular form.
They are meant for the safety of the road usar.

A A A

>

General design

>
>

Righi hand Left hand Hair pin band Hair pin bend
cukue CLINVE Right Left
Right reserve Left reserve Steep ascent Steep descent

bend band

A A A

Marrow road Wide road Narmow bridge Slippery road

A A A

>
>

>
>

Loose gravel Cycle crossing Pedestrian School ahead
Crossing

Men at work Gattle Falling rocks famy

ad



>
>

Gap in median

P>
B>

Y-intersaction Y-intersection

>
P>
>

Stagerad
intersection

Stagered Major road
intorsectiion ahead

>
>
>

Roundabout Dangerious dip Hump or

rough road

Unguarded Level Crassing

>

200 matars 50100 meters in 200 metars
ahead plain & rolling ahead
terrian and 30-60
maters in hilly
terrain

o3

Side road right

Y-intersection

A

Side road left

A

T-intersection

JAN

Major road
ahead

A

Barrier ahead

Guarded Level Crossing -

3

BO-100 meters in
plain & ralling
tarrian and 30-60
metars in hilly
tarrain



ANNEX - VII

| INFORMATION SIGNS |

These give you information about such things as highway facilities,
rking facilities etc. and you can recognize them by their blue background.

Public Telephone Fatrol pump Hospital First aid post

x| [=]

Eating place Light refreshment Resting place Mo through road

gl

Park this side Nn through Parking
wida road both sides

iy

= W

Scooter and Cyele stand Taxi stand Auto rickshaw
motoreycle stand stanc



Pledge of Consumer Club

As a member of the Consumer Cilub, | will involve mysalf
whole heartedly in Consumer Movement in India and help
consumers in upholding their eight rights.

| will assist the consumers in protecting their rights and in
reminding them of their responsibilities.

As an enlightened Consumer, | will do my best to protect
cansumers from exploitation by business concerns.

I shall buy products of good quality and safety.

Representing the youth of india, | will strive hard to follow
healthy and sustainable cansumption.

| will work for establishment of sustainable consumption
norms by society.

Awareness, Aleriness and Action shall be my motto in
creating the enlightened consumers society necessary to
rediscover India's greatness.
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CONSUMER RIGHTS

Right to Safety

Right to Information

Right to Choice

Right to Representation

Right to Redressal

Right to Consumer Education

Right to Healthy Environment

Right to Satisfaction of Basic Needs

5 R's OF CONSUMERISM

Reduce
Reuse
Recycle
Refuse
Rethink
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